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EDITORIALS 


N.F.B.A. CANNED —On page 6 of this issue, 
FOODS COMMITTEE it’s a pleasure to pass 


along the first in a series 
of “Capsuled Comments” from the NFBA Canned 
Foods Committee for 1958. It is passed along not only 
to show canners that this group of eighteen canned 
foods brokers is interesting themselves in the special 
problems of the canner and encouraging other NFBA 
members to do the same, but with the hope that it will 
prompt canners to get into the act—to cooperate with 
these eighteen “men of good will.” 


It’s no secret that this column has on numerous occa- 
sions deplored the lack of cooperation between canners 
and brokers and particularly between groups of can- 
ners and brokers. Modern history would indicate that 
the two are traveling entirely separate routes and that 
their objectives are anything but the same. 


The NFBA Canned Foods Committee has been estab- 
lished for a number of years now. Individual members 
and especially Mr. Harry Proctor who has been chair- 
man the past several years have turned in a consid- 
erable amount of time and effort. Unquestionably 
individual brokers have benefitted from their recom- 
mendations, and as a result, canners have benefitted 
vicariously; but, as far as the eye could see, except 
for a formal appearance on a canner’s program or two, 
the potentially unbeatable Canner-Broker team has yet 
to be fully harnessed. 


In recent months, perhaps in spite of or perhaps be- 
cause of (the writer isn’t quite sure at the moment) 
the break in the historical convention pattern, there 
have been encouraging signs of real down-to-earth 
coo) crative effort. The recent “Peas on Parade” drive 
with Wisconsin and Chicago Brokers lending a strong 
assi-t is one good example that comes to mind at the 
mo}cnt. These “Capsuled Comments” are another. 
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This column does not possess a directive of any kind; 
however, based on the fact that we do have a green 
light to publish these “Capsuled Comments” and from 
the very nature of them, we would judge that the Com- 
mittee would welcome ideas from our canner readers. 
If this be so, then let it be known here and now that 
the pages of this publication are always open to both 
canners and brokers to further the cause of complete 
and active cooperation to the end that we might have 
better canned foods broker representation — “better 
service to both principals and buyers alike.” 


This first of a series, for instance, offers three dis- 
tinct areas of cooperative activity and development. 
We speak of the “Buy Now” campaign, the “Picnic and 
Holiday Sales”, and the “September Canned Foods 
Month”. Think of the energy that can be generated 
in these three areas with complete participation of all 
interested parties. By all means use this publication 
to trade ideas, but let’s come up with a modus operandi 
to put these ideas into action. 


In closing the writer cannot resist the temptation to 
repeat a pet theory that there should never be a gather- 
ing of the clan—state, regional or national—without 
a canner-broker round table discussion of current prob- 
lems and opportunities. 


BUILDING 
CONFIDENCE 


—It goes without saying that 
every advertising message that 
appears in this publication is rec- 


commended highly for the reader’s attention. These 
elite few, God bless them, make it possible for us to 
continue to serve. The back cover of this issue, while 
it does not fall into this latter category, is recom- 
mended highly. Read it, digest it, and talk it at every 
opportunity. The message points out not only the tre- 
mendous potential of the canning industry but of Amer- 
ica as well. 
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WITH THE BROKERS 


“Capsuled Comments’ From The 
NFBA Canned Foods Committee 
For 1958 


This is the first of a series of view- 
points and suggestions coming from 18 
members of this committee, who special- 
ize in the sale and promotion of canned 
foods. It was sent to N.F.B.A. members 
last week with the notation that it is the 
desire of the Committee—‘to offer to 
their fellow members in these fields of 
selling endeavor, every possible encour- 
agement to become better brokers for 
better canned foods.” 


1. NO RECESSION IN CANNED FOOD 
SALES—How about this recession!! The 
best remedy: a BUY NOW campaign and 
where can you find a better “natural” 
than canned foods! Despite recent ten- 
dencies to blame increased living costs 
on rising food prices, canned foods have 
not only been constant and reasonably 
priced, but the best food value anywhere. 
True it is that fruits and vegetables, hit 
by bad winter weather have jumped up- 
ward, and frozen foods, contentwise, con- 
tinue to be a luxury purchase which 
leaves canned foods of fine quality at 
current bargain prices a bonanza for 
every shopper. Make up a list of your 
canned foods offerings from your prin- 
cipals, ready to start the week out with 
enthusiastic presentations to your buy- 
ers and promotional departments. There 
isn’t a merchandising man in the country 
who won’t cooperate in making progres- 
sion out of recession with canned foods. 
Go to it! 


2. CANNED FOODS DEPARTMENT— 
How about your own organizational set- 
up! If you don’t have a canned foods 
department, better hustle and get one set 
up. The size of your business does not 
mean a thing because small brokerage 
concerns can and do operate profitably 
their business by departments. It’s espe- 
cially advisable to have one head respon- 
sible for all canned food operations; viz 
contacts with principals, direction of can- 
ned foods sales policies, education and 
postings of salesmen, etc. You will be 
as surprised as your principals when you 
departmentalize, especially in canned 
foods. 


3. EVERYBODY ATTENDS NATIONAL 
FOOD SALES CONFERENCE — The 
NFBA Sales Conference this December 
augurs a bigger success than last year. 
Our members are more enthusiastic than 
ever. And here especially, it should be 
the pleasant task for all canned foods 
brokers to make certain that their can- 
ning principals are invited and urged to 
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be on hand. Sales this coming year will 
be more important than ever before and 
surely the opportunity of having a prin- 
cipal of canned foods meet with most of 
his brokers at one time is economically 
sound and wise programming. The can- 
ned foods broker should make certain 
that his principals are invited to write 
to our NFBA office for official reserva- 
tion blanks. 


4. BROKERAGE COMPENSATION — 
Brokerage Compensation seems to be a 
constant comment and worry! Well, a 
man is surely worth his hire, and no one 
probably knows it more than your can- 
ning principals. They have had their 
own operational costs increase steadily 
and they can appreciate the position of 
their canned foods broker who is in the 
same situation. This is a matter that has 
to be adjusted and settled individually 
between broker and principal. The right 
kind of understanding relationship be- 
tween the two permits of recognition for 
satisfactory compensation. 


5. PICNIC AND HOLIDAY SALES— 
Get set for the holidays and hot weather 


These cute California triplets empha- 
size that National Mayonnaise and Salad 
Dressing Week is being observed June 
19-28. Two of the girls have adopted the 
names of May and Sal to recognize 
Mayonnaise and Salad Dressing while the 
third uses June to highlight the promo- 
tional program for these products. 


and picnic time! Start talking and pvo- 
moting the canned meats, fish, olives, 
pickles and soft drinks. Mention to your 
merchandising contacts, buyers and pro- 
motion men such tie-in salad ideas as 
fruits for salad or canned peaches and 
cottage cheese garnished with fritos. And 
how about chilled canned grapefruit sec- 
tions with avocadoes or fine mixed vege- 
tables placed in tomato aspic with pars- 
ley? Canned items lend themselves so 
readily to the great outdoors and you 
can be a summer salesman deluxe if you 
think up a few new hints for using can- 
ned items. Start making a list of new 
suggestions on how canned foods can put 
new life into a summer menu and sur- 
prise yourself as well as your buyer with 
the results. There is plenty of romance in 
canned foods if you look for it and in- 
cidentally good brokerage checks as well. 


6. SEPTEMBER IS CANNED FOODS 
MONTH—Canned Foods Month in Sep- 
tember—a wonderful program! And of 
course every red-blooded salesman of 
canned foods will be enthusiastic and 
most cooperative. We want to work with 
the Canners League, the NCA, the can 
companies, the pineapple, peach, and 
pear associations, Blue Lake beans, and 
sweet potato groups and all parties listed 
under the banner of bigger and better 
canned foods and sales. There are mil- 
lions of people in this country who have 
never seen the inside of a food cannery 
and probably never will but the canning 
industry could invite visitation by civic 
groups during the Canned Foods Month 
of September. Brokers could appear be- 
fore service clubs to talk about the fine 
features of tinned foods and _ probably 
show fascinating films of canning opera- 
tions. There is an area of education 
where brokers could be of immeasurable 
help such as they have been in the won- 
derful speakers program in our colleges 
and universities. To spread the gospel 
of quality canned foods is a commend- 
able project and we need missionaries! 


7. CANNER COOPERATION — Canner 
cooperation is imperative! And to prove 
that NFBA has been fully aware of the 
importance of this program, you should 
know that NFBA and NCA had Confer- 
ence Committees in action for the past 
year. Our membership committee re- 
mains unchanged for the coming year 
but NCA has just announced the appoint- 
ment of their members on Brokers Rela- 
tions. We had two splendid meetings last 
year with good results and expect pro- 
gress and cooperation for the future. 

Conclusion: It is to be hoped that 
these observations on Canned Foods will 
strike a responsive chord. There wil! be 
more to follow. If you have any com- 
ments that you would like to pass on to 
our committee or suggestions to pro’er, 
we would be most happy to hear from 
you. Your Canned Foods Commiitee 
wants to feel that you are part of its 
program. What we are all striving to 
do is to become better canned foods brok- 
ers, rendering a better service io }oth 
principals and buyers alike. 


THE CANNING TRADE May 26, 1958 


: 
ES 
RA 
“ 


PROMOTION 


Apple Promotion Pays Off 


To keep up with retailers, processors 
need to be constantly on the alert to in- 
crease supply, improve quality and im- 
prove packaging, H. E. Meinhold, Presi- 
dent of the Processed Apples Institute, 
Ine. told members at the association’s 
Seventh Annual Meeting, in Absecon, 
New Jersey, earlier this month. (See 
cover.) Mr. Meinhold said, “the retailer 
is no longer simply filling shelves with 
packages, cans and bottles—today he is 
providing planned displays from which 
to sell our products, often spectacular 
arenas to attract crowds. It is reported re- 
liably that retailers have spent some $515 
million on new construction and plant 
modernization this year, and more will 
be spent next year; that there will be 
some 2,000 new supermarkets this year 
and some 1,700 older markets remodeled. 
The better our markets, the better the 
climate for sales of our products 52 
weeks a year.” 


THE PAYOFF 


Recalling current problems of growers 
with this year’s over-abundance of fresh 
apples, Mr. Meinhold explained that 
growers as well as retailers and suppliers 
are profting from the P.A.I. program and 
the record inereases in movement and 
sales that have resulted from this proc- 
essor promotion and public relations 
program. 

“Processors through P.A.I. had their 
wheels in gear, their program in action, 
with the result that there is every indi- 
cation now that we will end the 1957-58 
season with no more than a normal carry- 
over to see us into the coming crop 
year. With year-around steady movement 
established, with the demand increasing 
ing continuously, a realistic appraisal 
of current inventories gives every reason 
to believe that our present stocks are no 
more than necessary to maintain ade- 


quate supplies throughout the late sum- 
mer. In other words, in seven years 
P.A.I. has so increased demand that it 
now gives a measure of assurance to 
growers that more and more of their 


_erop can be moved through processing 


channels every year because of these 
established markets. This should greatly 
help to stabilize the industry and give 
growers a better base from which to 
operate.” 


STATISTICS 

Mabel Flanley, Executive Director, in 
reporting the year’s operations provided 
the statistics to document the phenome- 
nal increase in demand and sales of apple 
products. “In 1951, when P.A.I. was or- 
ganized, a pack of 12 million cases was 
considered complete folly for the indus- 
try. Yet in this year (1957-58) nearly 
16 million cases are moving into con- 
sumption. This is the result, not of spe- 
cial campaigns, but of regular steady 
promotions.” 

With statistics compiled by National 
Canners Association, Miss Flanley com- 
pared estimated consumption of apple- 
sauce for the current pack year with the 
five year average of 1946-50 inclusive 
(the five years prior to the initiation of 
the P.A.I. program). “Consumption has 
increased 82 percent over this base period 
while population has increased only 18 
percent (population statistics used are 
exclusive of the Armed Forces over- 
seas),” she said. “Statistics show that 
apple products are the fastest growing 
fruit in the canned fruit line. They have 
led all other fruits in this race for a pro- 
portionate share of the consumer’s fruit 
dollar, while many canned fruits have 
dropped in production and others have 
barely maintained their position or have 
exhibited a much slower rate of growth,” 
she said. 
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Another new market has been devel- 
oped for the key-opened collar type of 
metal can produced by the Canco division 
of American Can Company. 

Wm. Barnes, Inc., of Minneapolis now 
is packing a limited variety of its “Home 
Brand” fruit preserves in Canco’s round 
(400 x 400) container with full color 
body and cover lithography. The can 
holds two pounds, two ounces of pre- 
serves. 

“This is the first time a premium pre- 
serve has been marketed in the United 
States in this specially constructed con- 
tainer,” the packer said. “We feel this 
can will give a lot more ‘sell’ to our 
products.” 


Glass Bulletin— The Glass Container 
Manufacturers Institute has published an 
illustrated review and analysis of the 
Government’s annual summary of 1957 
shipments of glass containers, with addi- 
tional information about the glass con- 
tainer manufacturing industry and rea- 
sons for the use of glass containers. 
Copies are available from the Glass Con- 
tainer Manufacturers Institute, 99 Park 
Avenue, New York 16, New York. 


The fresh, new look given these 10-0z. packages for assorted 
icllies manufactured by The C. H. Musselman Co., Biglerville, 
Petey makes a strong bid for a spot right on the family table. The 
design features a graceful diamond skirt and is topped with a 
( ist-off cap for convenient re-use. The new table service jar is 
\-ed to package five different fruit flavors and these, together 
\ th other Musselman food products, are being distributed 
) tionally, Glass jars are manufactured by Owens-Illinois Glass 
‘... closures by White Cap and spot labels are supplied by 


''cdmont Label Co., Bedford, Va. 
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Pennsylvania Canners Association — 
The annual meeting of the Pennsylvania 
Canners Association will be held at the 
Yorktowne Hotel, York, Pennsylvania, on 
Monday, November 24. The meeting will 
be preceded by a Board Meeting and Hos- 
pitality Hour on Sunday evening, Novem- 
ber 23. On Tuesday, November 25, a 
session will be devoted to the “Sale of 
Pennsylvania Canned Foods”. This meet- 
ing is to take the place of the annual 
PCA Sales Clinic. 


Minnesota Canners and Freezers Asso- 
ciation will hold its 52nd annual conven- 
tion at the Hotel Radisson, Minneapolis, 
Minnesota, on Tuesday, December 9. 


FAS Administrator—Max Myers, direc- 
tor of the Agricultural Experiment Sta- 
tion at South Dakota State College, has 
been appointed administrator of USDA’s 
Foreign Agricultural Service and will 
assume his duties about July 1, succeed- 
Gwynn Garnett who has resigned. 


Claridge Food Company, Flushing, 
New York has announced the appoint- 
ment of Deblinger, Pfiuger Company, 
New York City food brokers, to represent 
the Claridge line of canned meats in the 
metropolitan area. The company hereto- 
fore had been handling the Claridge in- 
stitutional line. 


Pickle Backer—Thom Koutsoukos, 27 
of Chicago, has registered his intention 
to change his name to Johnny Pickleseed. 
Reason—one of his boyhood heroes was 
Johnny Appleseed, but Koutsoukos pre- 
fers pickles to apples. 


Dole Hawaiian Pineapple Compaay— 
V. R. Williams, with the company since 
1941, serving as assistant treasurer and 
assistant to the marketing vice-president. 
has been appointed assistant controller 
and will head up the company’s financial 
and administrative functions at its main- 
land headquarters office in San Jose, 
where he will be in charge of the fiscal 
organization and assume overall admin- 
istrative responsibility for Dole’s distri- 
bution department. The appointment is 
part of a move to place all of the com- 
pany’s mainland activities, including pro- 
duction, marketing, and staff functions, 
under the direction of A. M. Erickson, 
vice-president. 


The Larsen Company, Green Bay, Wis- 
consin—R, E. Lambeau, president, has 
announced the appointment of Don Fair- 
bairn, veteran advertising executive, as 
manager of the advertising and merchan- 
dising for the company. Mr. Fairbairn 
has had previous advertising agency ex- 
perience and for twenty-five years was 
advertising and sales promotion manager 
of Charmin Paper Products, a Proctor 
and Gamble subsidiary. With Larsen he 
will work closely with sales and broker- 
age personnel and the advertising agency 
handling the company’s account. 


Michigan Frozen Food Packers Asso- 
ciation will hold open house at the Whit- 
comb Hotel, St. Joseph, Michigan, June 
6-7, the two days preceding the meeting 
of the Michigan Canners and Freezers 
Association, which will be held at 
Traverse City, June 8-9. Reservations 
can be made by contacting Leon Harris 
at the Whitcomb Hotel. 


Monarch Foods has appointed four re- 
gional sales managers for staff super- 
vision of all brokers and company sales- 
men representing the Monarch line and 
private label brands. The regional sales 
managers and their territories are: Rich- 
ard E. Sullivan, Eastern region, with 
headquarters in Pittsburgh; Arnold L. 
Haugsby, East Central region, with De- 
troit as main office; Bryan E. Nimsk, 
West Central region, serviced from Chi- 
cago; and Hillman B. Evertsen, South- 
western region, headquartered in Dallas. 


American Can Company has begun 
manufacturing vacuum key-opening cans 
for coffee at its St. Louis plant. The 
operation started with appropriate cere- 
monies which were attended by coffee 
packers and other guests in the area. 
High speed automatic machines turn out 
the cans at a rate of more than 300 a 
minute. 


Libby, McNeill & Libby — Alexis O. 
Verbeke, vice-president in charge of mar- 
keting of the company’s canned foods 
in the United States, will direct the com- 
pany’s Eastern Division operations upon 
the retirement of H. W. Souther on Sep- 
tember 1. In addition Mr. Verbeke has 
jurisdiction over the company’s Canadian 
interests. John W. Rose, with the com- 
pany since 1932, has been elected a vice- 
president and will succeed Mr. Verbeke 
and will take over his former duties. 


Krier Preserving Company, Belgium, 
Wisconsin packers of Serv-U-Rite canned 
foods, has appointed the Littler Broker- 
age Company, Atlanta, Georgia to han- 
dle the company’s account in the Atlanta 
territory. 


Cannery industry leaders and civic offi- 
cials of Santa Clara County, California, 
gathered recently at the intersection of 
Naglee, Polhemeus and The Alameda in 
San Jose for the installation of a his- 
torical market. A bronze plaque designed 
and contributed by the American Can 
Company sets forth the fact that on this 
spot Dr. and Mrs. James M. Dawson 
founded their cannery in 1871, the first 
cannery in Santa Clara County. 


The Florida Citrus Commission esti- 
mates that citrus growers voluntarily de- 
stroyed more than two million dollars 
worth of freeze-damaged fruit this sea- 
son to keep it from falling into hands of 
consumers and thus damaging the qual- 
ity reputation of Florida citrus. The 
Commission also lauded the work of the 
Citrus and Vegetable Inspection Division 
of the State Department of Agriculture 
whose inspectors, during the period of 
February 11 through April 30, made ap- 
proximately 5,000 checks for questionable 
fruit at groves and regrade stations. 


National Food Brokers Association has 
accepted the following firms into mem- 
bership: Andy Campbell & Associates, 
Charlotte, N. C.; Day and Glaser Broker- 
age Co., Inc., Los Angeles, California; 
Dupell Brokerage Company, Sacramento, 
California; Food Enterprises Company, 
Miami, Florida; Joseph S. Lirosi, Scotia, 
New York; and, Payne Marketing Com- 
pany, San Antonio, Texas. 


H. C. Cornuelle, president of the Dole 


Pineapple Company, recently made a 
special report to a new group of the com- 
pany’s stockholders. The meeting was 
held in the Reed School in Tiburon, Calif. 
and the stockholders were 29 young 
capitalists who recently jointly invested 
in one share of Dole stock with money 
collected from the sale of hotdogs to 
other students. President Cornuelle «x- 
plained the operations of the firm and 
answered questions about financial m:t- 
ters. The one share of stock is registered 
in their teacher’s name and is kept on 
file in a brokerage office. 
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The recent merger of the Sebastopol 
Apple Growers Union and the Sebastopol 
Cooperative Cannery at Sebastopol, 
Calif., has resulted in a new name for 
the plants which will now be known as 
Sebastopol Cooperative Cannery Plant 
Numbers One and Two. Ezra Briggs will 
serve as president; Joseph Cordoza as 
vice-president; W. W. Blackney as secre- 
tary, and Stanley Ross as_ treasurer. 
Other board members are William E. 
Marshall, J. J. Perry, William Klotz, 
Ivan T. Roberts, and Paul A. Bondi. Both 
plants will be managed by William A. 
Overstreet. 


FROZEN OKRA GRADES 


A revision of U. S. Standard for Grades 
of Frozen Okra was proposed May 15 
by the U. S. Department of Agriculture. 
The current standards have been in effect 
since August 7, 1950. 


In the proposed revision, definitions for 
whole and cut okra remain substantially 
the same as in the current standards. 

Although uniformity of size is not a 
factor of quality under the proposed 
grades, a method of measuring both 
whole and cut okra would be provided. 


Grade of the product is determined by 
scoring factors of color, defects, and 
character, in addition to requirements for 
flavor and varietal characteristics. 


Under the factor of defects, definition 
of small pieces would be changed from 
'%s inch to “4 inch or less, giving con- 
sideration to the increased volume of 
okra now being cut to % inch lengths 
in the cut style. Definition of poorly 
trimmed units would be changed to in- 
clude attached caps and capstems meas- 
uring more than \“ inch from the cap- 
sear, 


Under the factors of character, toler- 
ance for fibrous units in the Grade A and 
Grade B classifications would be reduced 
from an allowance of 5 and 10 percent, 
respectively, to not more than 3 and 6 
percent, by count. 


As in the current standards, the re- 
vised standards would provide for two 


The Advance “Convertamatic” a new 
multi-purpose floor maintenance machine, 
can be used for high-speed scrubbing or 
polishing operations. One man operating 
the machine in a single pass, can lay the 
cleaning solution, scrub, pick-up the 
dirty solution, and damp-dry a 24” wide 
swath. Or, by changing from scrubbing 
brushes to polishing brushes, or steel- 
wool pads, and by snapping on a dry 
pick-up unit, the operator can polish a 
24” swath and in the same operation 
pickup all loose dust and dirt particles 
on the floor. Under average conditions, 
unit will clean 12,500 sq. ft. per hour. 


grades above the Substandard classifica- 
tion. The grades are designated as U. S. 
Grade A or U. S. Faney; U. S. Grade B 
or U. S. Extra Standard; and Sub- 
standard. 


Interested persons have until December 
1 to submit comments and views on the 
proposed revision to the Fruit and Vege- 
table Division, Agricultural Marketing 
Service, U. S. Department of Agriculture, 
Washington 25, D. C. 


PACKAGED DRIED PRUNES 


Beginning June 20, all California dried 
prunes in consumer packages must be 
packed and labeled according to recog- 
nized size categories, USDA has an- 
nounced. Requirement is made under 
marketing agreement and order for Cali- 
fornia dried prunes. It establishes the 
number of size catagories handlers may 
use, insures more uniform sizes of prunes 
in consumer packages, and provides for 
standard terminology. It is designed to 
promote more orderly marketing and 
greater consumer acceptance. 


FLYING HARVESTER 
TO THE RESCUE 


A green crop loader with an affinity 
for “near-amphibious” operations—deliv- 
ered half way across the nation Air Ex- 
press—helped save a west coast packer’s 
spinach crop, all-but-lost because ex- 
tremely wet weather hampered the har- 
vest. 

It happened this spring when a Cali- 
fornia packing firm was faced with a 
large acreage of spinach so badly flooded 
that conventional harvesting equipment 
could not get through the fields. 

The Nu-Way Harvester Company, San 
Jose, California, west coast distributors 
for Hume harvesting equipment, phoned 
a rush order into Hume’s Mendota, IIli- 
nois office and the crop-saving machine 
was air- expressed—all 2500 lbs. of it— 
to the anxious packer. : 

The machine, the Hume “79” Cut Lode 
Harvester, was able to operate effectively 
in fields so mired that crop wagons had 
to be placed on large wheeled trailers 
to move in and out of the area. 

During the harvesting—and even after 
two days of sunny weather—the rows 
remained so full of water in some sec- 
tions that the tractors had to pull the 
Cut-Lode across the ridges in order to 
salvage the valuable spinach crop. 

A basie design feature of the Hume 
“79” Cut-Lode, and all Hume -green crop 
harvesting equipment, is a lightness and 
rigidity combined with balanced weight- 
distribution to furnish rugged perform- 
ance without loss of mobility—even under 
extreme field conditions. 


he Hume “79” Cut-Lode in action. Note how slightly the 8 , 
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cuts into the soft earth crossing the corrugations of the 
i cows, while the trailer runs in the mud to the hubs. ee 
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AGRICULTURE 


CROPS & WEATHER 


GENERAL CROP CONDITIONS 


The United States Weather Bureau 
makes the following report for the week 
ending May 19, 1958: 


Temperatures for the week averaged 
above normal over most of the nation. 
Showers occurred west of the Continental 
Divide only on the first day, in the cen- 
tral Great Plains on 3 to 4 days, in north- 
central areas over the weekend, and in 
the Northeast about the middle cf the 
period and again over the weekend. 


With mild temperatures and mostly 
fair weather, the period was the most 
favorable for agriculture in the Mid- 
west and Southeast for several weeks. In 
Tennessee, for example, last week was 
the warmest since last September and 
the first dry week over the entire State 
since February. However, in many low- 
land areas the soil was stiil too wet to 
work, some lowland flooding continued in 
Kentucky, and many lowland areas were 
still under water in Louisiana. On Sun- 
day, the 18th, up to 10 inches of rain 
from Biloxi, Miss., westward across 
southern Louisiana caused heavy local 
flood damage. 


The frequent rains in the central Great 
Plains totaled 2 to 4 inches in the west- 
ern half of Kansas and caused some flood- 
ing. Up to 3 inches in extreme western 
Oklahoma and 2 to 4 inches in north- 
western Texas maintained excellent pros- 
pects for small grains. In Colorado rains 
totaled 1 to 2 inches in the eastern plains, 
with some local flooding in the southeast- 
ern portion, and scattered hailstorms 
caused considerable crop damage. 


Incipient drought conditions continued 
in an area extending from eastern Mon- 
tana to Michigan, although showers on 
the 17th replenished topsoil moisture in 
Minnesota and some other sections of the 
area. In much of this region, total pre- 
cipitation for the period January 1 
through May 18 has been less than 50 
percent of normal. In Wisconsin small 
streams and ponds are drying, and the 
water table is lowering rapidly. Dry soil 
has slowed planting in both Wisconsin 
and Michigan. 


A cold snap in the Northeast at the 
beginning of the period was responsible 
for freezing in eastern New York and 
parts of New England. The weather was 
abnormally cool in the Northeast until 
an abrupt change occurred during the 
weekend when maximum temperatures 

rose into the 70’s and 80’s. 
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Also at the beginning of the period a 
cold spell in the Pacific Northwest re- 
duced temperatures nearly to record low 
levels for the season. Freezing occurred 
in most valleys of Washington, and in 
Oregon widely scattered frost occurred 
and up to an inch of snow fell in the 
northeastern part of the state. 


DIRECT CROP REPORTS 


DELAWARE-MARYLAND, May 20—Despite 
wet soils in many localities farmers in 
Maryland and Delaware made good prog- 
ress last week catching up with tield work 
but are still much behind normal. For 
the two-state area as a whole, nearly 
three-fourths of the land had _ been 
plowed. Soil moisture conditions range 
trom “normal” to “wet” in Maryland. In 
Delaware soils were still mostly “wet” 
as the week ended. Planting of sweet 
corn was started around May 1. At 
week’s end, about 15 percent of the acre- 
age had been planted. Some fields in 
Dorchester County showed rather poor 
stands. Planting of early snap beans has 
been much later than usual but is now 
85-90 percent complete. Wet soils con- 
tinue to delay setting of tomato plants 
and at week’s end only about half the 
acreage had been set. Some growers are 
complaining of a shortage of plants. Cool 
weather was holding back growth of 
plants in the field. 


FOWLER, COLORADO, May 14 — Tomato 
acreage all planted and some fields com- 
ing up. Conditions seem good at this 
time. Acreage is up some from last year 
and planting time is normal compared to 
a very late season last year. 


BLUFFTON, INDIANA, May 20—Finishing 
tomato plant setting today. We set or 
transplanted only 168 acres. Our 330 
acres of direct seeded tomatoes look good 
and are two weeks ahead of last year. 
Could use some rain and will start block- 
ing seeded fields next week. Our acreage 
is a little above last year. We are com- 
pletely sold out but still have some 15,000 
cases to ship period to July 15. 


HARTFORD CITY, INDIANA, May 20—Our 
direct seeded tomatoes look good. Cold 
weather has slowed down growth of 
plants. First seed to come up was frozen 
off so what came up later is in good shape 
but small. Blocking is being started 
now. All considered, crop looks good pro- 
viding good weather continues. 


ORTONVILLE, MINNESOTA, May 14—Have 
just started planting. Conditions good. 


NEBRASKA CITY, NEBRASKA, May 14— 
Asparagus—Our pack started this week 
and is running heavy at the moment due 
to extremely warm weather. The quality 
was never better and estimates are only 
for normal pack since the start was de- 
layed by cold weather earlier in the sea- 
son. We will not pack any other fresh 
vegetables this year. 


DEMING, NEW MEXICO, May 16—Have 
increased our tomato acreage over last 
year. Carrot acreage also increased with 
good yield anticipated. Onion acreage 
slightly below last year. Expect normal 
yields. Some difficulty with grasshoppers 
being encountered at present. 


MUSKOGEE, OKLAHOMA, May 12—Green 
beans two to three weeks behind. Acre- 
age down 15 to 20 percent due to exces- 
sive rains. Mustard and turnip greens 
two to three weeks late. Early crop is 
out due to excessive rains and lack of 
sunshine. Spinach pack completed. Short 
pack due to excessive moisture. Quality 
excellent. 


ASHLAND, OREGON, May 15 — Rogue 
River Valley, Oregon Bartlett Pear crop 
is favorable. Probably slightly above nor- 
mal at present time. Elberta Peaches aot 
so favorable. Probably 75 to 80 percent 
of normal. 


WISCONSIW, May 16—The weather for 
the past week has been warm and dry 
with soil moisture inadequate throughout 
most of the state. The moisture short- 
age is most serious in the southeast and 
south central districts where only a 
trace of rain has been reported since 
April 23. The northeast and north cen- 
tral districts report good to fair moisture 
condition, but the west central and north- 
west districts again are very dry as well 
as the central, and southwest districts 
of the state where only a trace of rain 
has fallen in the past two weeks. (Most 
of the pea and sweet corn acreage is in 
the south central and east central dis- 
tricts.) Several canners have stopped 
planting until rain comes, but most have 
continued to plant this week although 
planting deeper to get moisture for 
germination. There are some reports of 
uneven germination of late peas. Frost 
damage, however, was apparently lim- 
ited to only a few areas. Peas are 70 
to 100 percent planted in the southern 
districts; 50 to 85 percent planted in the 
central districts; and, 25 to 70 percent 
planted in the northern districts. Plant- 
ing of corn has been started in many 
places, the acreage planted ranging from 
5 to 33 percent. Beet acreage is from 2) 
to 72 percent planted, and a number of 
canners have practically all of their 
carrot acreage planted. Snap bean plant- 
ing is just getting underway. The first 
report of the Wisconsin Cooperative In- 
sect Survey shows high pea aphid poten- 
tial. 
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EQUIPMENT AND SUPPLIES 


A new 21 station rotary piston filler 
capable of handling viscous or semi-solid 
products in consistency from evaporated 
milk to potted meats, has been recently 
introduced. Five hunderd containers a 
minute, accurately filled to a plus or 
minus 1/10 of a fluid ounce, is the capa- 
city of the new machine which has been 
designed the model RPC-21. Tin, glass 
or composition containers up to 32 ounces 
in capacity or to #404 can diameter can 
be handled with equal facility. A plastic 
infeed screw is employed for smoother 


container handling. Changeover to dif- 


ferent container sizes has been greatly 
simplified. The filler has a positive, high 
speed “no container, no fill” mechanism, 
and a conveniently located accuracy-of- 
fill control for safe, easy adjustment. 
Further information regarding the RPC- 
21 Filler can be obtained by writing The 
Canning Trade. 


NEW PAPER LINERS FOR 
GLASS CLOSURES 


A new resin development coupled with 
new process techniques which permit 
coating directly on paper board for pro- 
ducing glass container closure liners has 
been announced by the Irvington Cap- 
Seal Division of Minnesota Mining and 
Manufacturing Company, Newark, New 
Jersey. This new product and process, 
formerly considered unfeasible and un- 
econvinical, replaces entirely the lami- 
nated yellow coated paper and paper 
board combination for this application. 


Sinve the new coated paper board uses 
no adhesive, there is no possible adhesive 
edor ov bacterial growth, no adhesive 
failures, a reduction in the possibility of 
curl, and no delamination. The coating 
used . annot contaminate or effect in any 
Way the delicate tastes of the finest pac- 


kage’ foods, according to the manufac- 
ture) Other features include clean 
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punching with no fractures, and excellent 
torque release. 

The new product, the initial develop- 
ment in a series of resinous materials to 
be coated on pulp and newsboard, has 
excellent chemical resistance to a wide 
variety of materials, the manufacturer 
claims, while retainin gthe good moisture 
vapor transmission qualities of laminated 
yellow paper. 


The new coated board is available at a 
price considerably lower than laminated 


products. For packers of salad dressings, 
mayonaise, mustards, peanut butters, re- 
lishes, jams, jellies and other food pro- 
ducts, this should prove of interest. 
While primarily intended for food pack- 
aging, the wide variety of chemical resis- 
tances suggests its use for many other 
products. 


Olin Mathieson Chemical Corporation 
— George L. Mikan, former All-American 
and professional basketball star, has 
joined the Forest Products Division as 
Sales Representative for container sales 
and will make his headquarters in Min- 
neapolis. 


YOU Decide 


This Question: 


“Should You 
Install 
CONVEYORS 


At Your 
VINER 
STATIONS?” 


8-Inch Boot 
Pea Conveyor 


HAMACHEK engineers have designed and furnished many 
conveyors to handle threshed peas or lima beans, chaff, and 


vines at viner stations. 


These installations range from a simple conveyor which 
merely carries the chaff discharged from the large separat- 
ing apron to the rear of the viner to much more elaborate 


installations which— 


1. Convey peas from viner to cross conveyor to 
cleaner to hopper truck without any handling. 


2. Convey chaff from large separating apron to 
vine elevator or to cross vine carrier so that 
practically all station clean up is eliminated. 


These savings in labor with improved quality due to 
speedier handling of peas warrant your attention. 


Established 1880 


CHECK 
with Hamachek 
for suggestions 
for conveyors 
at your 
stations. 


Kewaunee, Wisconsin 


PEA AND BEAN HULLING SPECIALISTS 
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MARKET 


NEW YORK MARKET 


Eyeing Replacement Costs—A Few Toma- 
toes Appear As Southern Pack Begins—Corn 
Lags As ‘Fresh’? Product Competes—Re- 
placing Peas—Beans Slow—Taking Fruits As 
Needed—Fish Unchanged. 


By “New York Stater™ 


New York, N. Y., May 23, 1958 


THE SITUATION—With early’ packs 
getting under way in some parts of the 
country, distributors are taking a new 
look at cannery costs and freight rate 
schedules in an endeavor to do necessary 
replacement purchases on the most at- 
tractive price levels. With Florida and 
Texas coming into the tomato pack sea- 
son, buyers are giving tomato price lists 
a careful scanning when making com- 
mittments. Elsewhere, new business in 
canned foods has been confined largely to 
necessary fill-in needs. 


THE OUTLOOK — Distributors are 
still carefully studying price relation- 
ships between canned and quick-frozen 
foods in evaluating near-term buying 
policies and this has worked to the dis- 
advantage of some canned vegetables 
where price pressure from the frozen 
articles has been extreme. In general, 
however, distributors are still “on the 
fence” with respect to buying plans for 
the coming season’s major packs, with 
the ultimate decision being deferred until 
the near-term course of the recession be- 
comes clearer. 


TOMATOES — With Florida canners 
quoting new pack tomatoes for prompt 
shipment on the basis of $1.75 for stand- 
ard 303s and $1.22% for 1s, a few small 
lots of standard 303s have reportedly 
made their appearance out of the Tri- 
States and have moved at $2.00, f.o.b. 
Standard 2%%s are still reported avail- 
able in the East at $2.45. The tomato 
situation in California has shown no fur- 
ther change, with canners holding firm 
at list on both tomatoes and on tomato 
products. 


CORN—With fresh corn moving heav- 
ily through the chains at 50 cents per 
dozen and below, and the frozen still in 
heavy supply, distributor interest in addi- 
tional replacements of canned corn is lag- 
ging. Standard 303s in the Tri-States are 
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rather generally offered at $1.05, with 
extra standards at $1.15 and fancy at 
$1.35. In the midwest, fancy cream style 
golden is available at $1.25, with whole- 
grain 303s commanding $1.25 for fancy. 


PEAS—Moderate replacement demand 
is reported in peas, with buying generally 
limited to small lots. Standard 303s are 
held at $1.15 in the Tri-States, with extra 
standards at $1.20, while fancy sweets 
can still be bought at $1.30. 


BEANS—New business has slackened. 
Canners offer standard cut green 303s at 
$1.15, with extra standards at $1.20 and 
fancy at $1.35, f.o.b. Tri-State canneries. 
New York State canners are offering 
fancy 4-sieve beans at $1.35, with extra 
standards at $1.25. French style green 
beans are generally firm at $1.60-$1.70, 
f.o.b. cannery, for fancy. 


APPLESAUCE — Some _ distributors 
have permitted their stocks of applesauce 
to get below normal levels, anticipating 
more attractive prices, and a little inter- 
est is reported in fancy 303s at $1.35, 
although most sellers continue to hold 
the market at $1.40. On 10s, canners 
generally are quoting at $7.75 and up. 


CHERRIES—Some irregularity is still 
reported in red sour pitted cherries, and 
buyers are looking the market over care- 
fully before making commitments. Can- 
ners in the east are holding water pack 
308s at $1.80, but packers in the midwest 
are reported offering down to $1.75 on 
this size, with 2s commanding $2.00 and 
10s held at $12. 


WEST COAST FRUITS—The trade is 
carefully analyzing coast reports on 
probable fruit pack totals for the coming 
season in the light of present carryover 
holdings in packer hands and distributor 
warehouse stocks. Recent heavy move- 
ment of fruits out of California and the 
Pacific Northwest, while ostensibly in 
anticipation of higher prices for this 
season’s pack, was likewise a delayed re- 
action from the losses to Florida and 
Texas crops. Hence, while the position 
of the canned fruits market is admittedly 
stronger than would have been the case 
had not unfavorable weather develop- 
ments come along, buyers are not in- 
clined to add fuel to the flames by com- 
ing into the market heavily for fruits 
in advance of actual requirements. There 
were no price changes reported in carry- 


over fruits during the week, and new 
business was reported rather light. 


SARDINES — A steady movement of 
Maine sardines into distributing chan- 
nels is reported, and with this season’s 
pack delayed, canner carryover is ex- 
pected to be well liquidated before 1958 
pack is available in any volume. Prices 
were steady and unchanged. 


OTHER CANNED FISH—Aside from 
an occasional clean-up lot, offerings of 
wanted grades of salmon from first hands 
are out of the picture, and the market 
is nominally unchanged. Tuna is begin- 
ning to attract a little more distributor 
interest, and a moderate amount of buy- 
ing for nearby shipment is reported, with 
canner prices unchanged both in Califor- 
nia and in the Northwest. Shrimp offer- 
ings continue scant, and canner list prices 
are being well maintained. 


CHICAGO MARKET 


Well Covered On Low Priced Items—Peas 
Getting Attention — Asparagus Confused — 
Tomato Trading At Minimum—Beans Show 
Improvement — Pro-rating Citrus Juices — 
Wanted Fruit Items Hard To Find. 


By 


Chicago, Ill., May 22, 1958 
THE SITUATION —Trading in Chi- 


cago this week was no more or less than 
could be considered routine. The trade 
have covered on those items that they 
felt would advance in price and they have 
had their fill for the moment. Corn came 
in for considerable attention and _ sales 
were heavy in front of recent price in- 
creases. Now with prices up interest has 
dwindled except for standard or extra 
standard grades in 303 tins which can- 
not be found anywhere. Peas are now the 
front runners as weather in Wisconsin 
has been extremely dry and sharply re- 
duced acreage may be reduced more than 
anticipated, It wouldn’t take much to kick 
pea prices up in a hurry and buyers /iere 
have been acting accordingly. Ciirus 
continues in a very tight situation anc of- 
ferings of grapefruit and blended juices 
are almost non-existent. Distributors 
have covered ahead as far as possible but 
the hot summer months ahead are guing 
to make this situation tighter right along. 
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Cocktail in tens, apricots, apricot nectar, 
Cling peaches, prune plums, Standard 
-ut green beans, tomatoes, certain sieve 
sizes of Blue Lake beans and RSP cher- 
ries are all in extremely short supply and 
on most of the trade’s short list. On the 
other hand, now that the asparagus pack 
is under way, the price cutting has al- 
ready started and this market appears 
to be in a dither. However, that is about 
the only important soft spot in current 
markets as generally conditions remain 
firm despite the present business reces- 
sion. 


CORN — Midwestern canners are now 
holding unsold stocks of fancy corn, both 
cream style and whole kernel, at $1.30 
for 303s and $8.25 for tens and these 
quotations will go higher if the coming 
pack is reduced as anticipated. Extra 
standard cream style is now firmly held 
at $1.15 for 303s and $7.75 for tens with 
nothing available in 303 tins of whole 
kernel and almost everyone here looking 
for additional supplies. Standard grade 
in any size just isn’t offered. Sales have 
been very heavy the past few weeks as 
buyers were convinced the market was on 
the way up and they were so right. 


ASPARAGUS—West Coast and East- 
ern asparagus canners appear to be hold- 


ing the line on prices but such is not true 
here in the Middlewest. Most canners 
cpened on the basis of $1.90 to $1.95 for 
No. 300 tins of fancy all green cuts and 
tips but since then prices have been 
quoted as low as $1.75. This may not 
represent the market but such tactics cer- 
tainly have the situation confused. Where 
all this will end is anybody’s guess at the 
moment. 


TOMATOES—Action from Middlewest 
sources continues to be confined to extra 
standard 2%s and tens and even in the 
case of these sizes trading is at a mini- 
mum. Extra standard 303s, if they were 
available, would easily bring $2.00 but 
nothing is offered regardless of the price. 
A few new pack standards out of Texas 
have been offered here on the basis of 


$1.12% for ones and $1.50 for 303s but 
few sales are reported so far. It will 
take new pack offerings from local 


sources to get this market back to any- 
thing resembling normal. 


PEAS — Local independent canners 
have not changed going quotations so 
far although the advertised brands have 
raised prices just recently. However, if 
current weather conditions continue this 
situation will change in a great big hurry 


MARKET NEWS 


and a good many buyers have been buy- 
ing heavily. They are convinced this 
market is on the bottom and could react 
sharply under present conditions. Acre- 
age is without doubt away down from 
last year and a continuation of the pres- 
ent dry weather could make things real 
tight. 


BEANS —This market is in better 
shape than it has been for quite some 
time. Standard cuts are extinct in these © 
parts and southern offerings are firm 
at $1.15 for 303s and $6.25 for tens. Even 
fancy cut green beans are in better posi- 
tion as offerings are much more limited 
than they have been and prices are hold- 
ing at $1.55 for 303 tins of three sieve 
cuts with tens at $9.00. Choice cut Blue 
Lakes in tens cannot be found and buy- 
ers here are not quibbling about the price 
on fancy three sieve cuts of $10.25 and 
$9.40 on fours. This is a decided change 
from earlier attitudes. 


CITRUS — Distributors here are find- 
ing it extremely difficult to buy the quan- 
tities of natural grapefruit and blended 
juices they would like to buy. One major 
factor is now limiting the sale of these 
two items to 10 percent each of the order 
which means it takes 80 percent of some- 
thing else to make the order acceptable. 


EQUIPMENT 


For Canning Fanciest Cremogenized 
and Whole Kernel Corns: 


HUSKERS, CUTTERS, SILKERS, FLOTATION 
WASHERS, ROD-SHAKERS, TRIMMERS, 
CAN SHAKERS, CREMAKERS, 
MACERATORS, SANITARY MIXERS, 
SUCCULOMETERS, CORN METERS, 
AND ACCESSORY EQUIPMENT. 


THE UNITED COMPANY 


WESTMINSTER) MD 


TH! CANNING TRADE May 26, 1958 


Help her choose 


13 


J 
| 
° 
wis 
WITH - 
Attractive 
el 
—T 
DESIGNED AND MANUFACTURED BY 
Piedmont Label Co., Ine. 
BEDFORD,VIRGINIA - Phone 23i1 


MARKET NEWS 


This is going to be a real toughie before 
the season rolls around and even then 
it looks like the seller will be in the 
driver’s seat for some time to come. 


CALIFORNIA FRUITS—Those buyers 
who are not covered in some manner or 
other on California fruits are finding 
things very awkward. Cocktail is getting 
shorter by the day and a buyer just can’t 
find tens if he is buying on the open 
market. Cling peaches still unsold in 
the hands of the independents are very 
short and the trade are scrambling to 
buy current requirements. Standards in 
any size cannot be found and even choice 
shelf sizes are very tight with nothing at 
all available in tens. The popular apricot 
items are a thing of the past until new 
pack and apricot nectar in 46 oz. tins 
is completely sold up. Under such cir- 
cumstances, trading is limited with prices 
very strong and expected to stay that 
way. 


NORTHWEST FRUITS—A _ similar 
situation exists in this area to that pre- 
vailing in California. Prune plums are 
particularly in short supply and new pack 
production is expected to be off about 
fifty percent from last year. When this 
fact is considered along with no carry- 
over it is understandable why canners are 
not even interested in accepting s.a.p. 
orders for delivery from the ’58 pack. 
Prices are now up to $8.00 for fancy tens 
with 2%s at $2.50 and 303s at $1.70. 
Choice grade is listed at $7.25, $2.25 and 
$1.60. The sweet cherry crop will be bet- 
ter than that in California but the de- 
mand will be heavier so prices should 
stay firm. Royal Annes are in demand 
here but little or nothing is offered and 
won’t be until the new cherries are ready. 
Pears are now firm and no one would be 
surprised to see prices advance from cur- 
rent levels. Damage in California has 
done the trick and prices are holding 
steady at $12.00 for choice tens, $3.25 
for 2%s and $2.12% for 303s. 


CALIFORNIA MARKET 


Favorable Weather Brings Crops On With A 
Rush—Canners Getting More Asparagus— 
Still Planting Tomatoes—Peach Crop Esti- 
mates Running High—Pears Strengthen On 
Small Crop Prospects—Fish Moving Well. 


By “Berkeley” 


Berkeley, Calif., May 22, 1958 


THE SITUATION—Warm weather has 
made its appearance throughout the 
State and crops in which canners are 
especially interested are coming along 
with a rush. A light rain fell during the 
week but no appreciable damage was 
done. Crop estimates are now coming in 
for attention and in some instances these 
are rather higher than seemed likely six 
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weeks ago, following a period of record 
rainfall in many parts of the State. Some 
damage was done by floods but this has 
been more than offset by the breaking of 
a long drought. Sales of canned fruits 
and vegetables during the past two 
months have been very heavy and stocks 
have been reduced to lower levels than 
seemed likely early in the year. There 
will be another carryover of some items 
but the situation is much less tense than 
for a time. Most of the price changes in 
recent weeks have been upward and the 
market is definitely stronger than at the 
beginning of the year. 


DRY BEANS—Canner demand for dry 
beans has slackened off somewhat with 
the advent of warmer weather. Prices 
are largely at the highest point in recent 
years and buying is for immediate re- 
quirements. Planting of the acreage for 
new season is under way on a large 
seale, with every indication of a larger 
output than last year. During the week 
canners have paid as high as $10.75 per 
100 pounds for high quality Small White 
beans, with pinks moving at $10.25 and 
large Limas at $11.85. 


ASPARAGUS—The demand for aspar- 
agus for shipping to the fresh market 
has slowed down somewhat and increased 
quantities are being handled by canners, 
with some plants working close to capa- 
city. A lighter pack than that made last 
year seems in the offing, but promises 
to be somewhat larger than estimates 
made a few weeks ago. Green tipped and 
white asparagus has been in especially 
heavy demand for some itme, with con- 
siderable of this destined for the German 
market. Fancy No. 303 is moving in al- 
most all size spears at about $3.10, but 
most canners get from 10 cents to 20 
cents a dozen more for Colossal. All 
green, which is sold largely in the domes- 
tic market, ranges in price from $3.55 
for Colossal to $3.35 for Medium-Small. 


TOMATOES — Canners are comment- 
ing on the fact that growers are still 
planting tomatoes, despite the fact that 
some of them are without contracts for 
their crops. Indications are that con- 
siderable acreage will not come into pro- 
duction before October making possible 
some heavy losses should there be early 
rains. A steady movement in the canned 
product is being had with sales of stand- 
ards during the week reported at $1.60 


CANNERS AND BROKERS—You 
can greatly assist us in keeping our 
“Canned Food Prices” page correct 
if you will put us on your mailing 
list to receive your price quotations 
as issued. THE CANNING TRADE, 
20 S. Gay Street, Baltimore 2, 
Maryland. 


for No. 2s, $2.00 for No. 2%s and $7.50 
for 10s. 


PEACHES—Estimates of the size of 
the California cling peach crop are being 
made by growers and canners with the 
average close to the 555,000 ton mark, 
This is a larger quantity than can be ex- 
pected to be handled by canners at a 
profit, so thinning will undoubtedly be 
ordered next month. Some is already 
being done for the benefit of the trees, 
Owing to the heavy winter rains most 
orchards are in splendid condition and 
fruit should run to large size. Some or- 
chards were damaged by floods earlier 
in the year. Movement of the canned 
product in recent months has been quite 
encouraging and some items are now 
in rather light supply. Prices have 
strengthened and sales of No. 2% halves 
are reported at $3.00 for fancy, $2.80 for 
choice and $2.6242 for standard. Fancy 
halves in No. 10s have moved at $10.50 
and standard halves at $9.30. Stocks of 
some canners are becoming quite badly 
broken. 


PEARS—The California Bartlett pear 
crop will definitely be smaller than nor- 
mal and canners have been busily en- 
gaged of late in making arrangements 
for tonnage. The latest estimates place 
the probable output at 250,000 to 260,000 
tons, or well below the 361,000 tons har- 
vested last year. The canned pear mar- 
ket, which was rather weak earlier in the 
year, has strengthened of late and the 
surplus has been reduced materially. 
Sales of No. 2% fancy are reported at 
just under the $4.00 a dozen mark, with 
choice at $3.50 and standard at $3.15. An 
improved demand has been noted for fruit 
cocktail, with No. 2%s moving at $3.50 
and No. 10s at $12.80 for fancy. 


OTHER FRUITS—Plums, cherries and 
apricots are getting in light supply in 
California and the Pacific Northwest, and 
shipments having been quite heavy of 
late. Choice plums seem especially diffi- 
cult to locate so attention is being 
directed to the lower grades. 


FISH—Most items in the canned fish 
line seem to be moving well, with the ad- 
vent of warmer weather, but salmon is 
being somewhat neglected in this market 
because of the higher price. A feature 
brand of Alaska red salmon which has 
been held at $34.00 a case is being offered 
at $1.00 a case less. Tuna is rated as 
being in an excellent condition, with ad- 
vertised brands quoted at $15.25 a case 
for fancy white meat halves. This item 
in other packers’ labels moves at $12.75 
to $13.50. Pacific mackerel and Jack 
mackerel are difficult to locate, with the 
former moving at $6.25 a case and the 
latter at $5.75, when they can be found. 
Some sales of squid in brine in No. 1 ta!ls 
are being made at $3.75 a case. This is 
the cheapest item in the canned fish line. 
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STOCKS AND SHIPMENTS 
Compiled by NCA Division of Statistics 
CANNED APPLES 


1956-57 1957-58 
(Basis 6/10s) 


Carryover, Sept. 697,673 963,301 
Pack to May 1 3,916,709 3,660,512 
Shipments during April... 272,013 365,876 
Ship., Sept. 1 to May 1........ 2,643,782 2,428,987 
Stocks, May 1......ccccccccrrssseseee 1,970,600 2,194,826 
CANNED APPLESAUCE 
1956-57 1957-58 
(Actual Cases) 

Carryover, Sept. 1,124,446 2,357,876 
Pack to May 1 15,333,101 13,986,353 
16,457,547 16,344,229 
Shipments during April... 1,288,936 1,128,737 
Ship.. Sept. 1 to May 1........ 9,853,441 10,582,772 


CANNED RED PITTED CHERRIES 


1956-57 1957-58 
(Actual Cases) 

Carryover, July 354,613 200,845 
Pack .... 2,748,671 3,604,022 
3,103,284 3,804,867 
Shipmer during Apr m 136,155 195,732 
Shipments to May 1.............. 2,609,207 3,385,759 


1957 BERRY PACKS 


Compiled by NCA Division of Statisties 


1956 1957 


FLORIDA CITRUS STOCKS 


Compiled by Florida Canners Association 


(Basis 24/2’s) 


CANNED 5/10/58 
Grapefruit Juice 1,693,728 3,786,249 
Orange Juice 6,746,200 5,767,744 


74: 
1,563,390 
11,117,393 


Combination Juice 2,006,635 
13,446,563 


Grapefruit Sections .............. 2,091,376 2,251,964 
Tangerine Juice *383,782 *119,143 
7516,736 7340,131 


Includes Tangerine Blends. 
* Includes Orange Sections. 
FROZEN ORANGE CONCENTRATE 
(1,000’s of Cases—-1,000’s of Gallons) 


5/11/57 5/10/58 
= Cases Gals. Cases Gals. 
18 /6Z...... 8,681 19,533 48/6Z2....... 8,586 19,318 
24/122... 2,060 1,635 24/12Z.... 2,022 4,550 
12/327Z.... 1,014 38,042 12/322... 635 1,905 
Bulk Gallons 6,475 Bulk Gallons 7,320 
Total Gals, 33,685 Total Gals. 33,093 


AND 
WIRE-BOUND CRATES 
FOR LONG LIFE e USE THE BEST 


PLAIN or TREATED 
RIVERSIDE MANUFACTURING CO. 


MURFREESBORO Phone 2621 


NORTH CAROLINA 


Whitfield | 


Modern in concept and designed for 
maximum consumer appeal are these 12- 
oz. and 22-0z. pickle packages in which 
Alaga Syrup Co., Montgomery, Ala., is 
introducing its new premium line Whit- 
field Finest Quality Pickles. Clean lines 
of these oblong shaped jars are accentu- 
ated by a slight taper. Fluted corners 
add a distinctive and decorative touch. 
Thirty varieties of fancy pickles are in- 
cluded in the full Whitfield line now 
available in food stores. Jars by Owens- 
Illinois Glass Co., closures by White Cap 
Co., and U. S. P. & L. supplies the spot 
labels. 


PORTUGUESE FISH PACK 

The total pack of canned fish for Janu- 
ary-November 1957 amounted to 53,493 
metric tons as compared with 50,644 tons 
in the first 11 months of 1956. Canned 
sardines in oil (31,300 tons) accounted 
for 58.5 percent of the January-Novem- 
ber 1957 total pack, higher by 8.3 percent 
than the pack of 28,902 tons for the same 
period in 1956. 

The Portuguese pack of canned sar- 
dines in oil totaled 6,818 tons during 
November 1957. The pack of all canned 
fish in November 1957 amounted to 7,619 
tons, the March 1958 Conservas De Peixe 
reports. 


GOVERNMENT WANTS 


Veterans Administration Supply Depot, 
P. O. Box 27, Hines, Illinois, has asked 
for bids on the following requirements: 


CANNED CHERRIES—Light, Sweet, Un- 
pitted, in heavy sirup, Choice, Grade B, 
in accordance with Federal Specification 
Z-C-301b and Amendment 1, labeling re- 
quired, from 1958 pack. 3400 cases 6/10’s 
for delivery to Sommerville, N. J.; 2250 
cases 6/10’s for delivery to Wilmington, 
Calif.; 4500 cases 6/10’s for delivery to 
Hines, Ill. Opening date June 30, 1958. 


CANNED CHERRIES—Light, Sweet, Diete- 
tic, Unpitted, Choice, Grade B, Water 
Pack, in accordance with Federal Speci- 
fication Z-C-301b and Amendment 1, 
labeling required, from 1958 crop. 2050 
cases 24/303’s for delivery to Somerville, 
N. J.; 875 cases 24/303’s for delivery to 
Wilmington, Calif.; 2250 cases 24/303’s 
for delivery to Hines, Ill. Bids on No. 300 
and No. 2 cans will be considered. Open- 
ing date June 30, 1958. 


COLUMBIA RIVER 
CLOSED TO FISHING 


Continuing a voluntary closure insti- 
tuted by fishermen on the Columbia River 
on May 1, the Oregon and Washington 
Fish Commission closed the Columbia to 
all commercial fishing as of 6 P.M., May 
4. Water conditions were responsible for 
the unusual action. Muddy water result- 
ing from recent freshets had halted the 
normal upstream movement of the fish. 
Biologists of the two states determined 
that continued fishing would irreparably 
harm the 1958 chinook salmon run were 
fishing to continue. It was estimated that 
gill-netters on the Columbia River took 
more fish during the last four days of 
April than were taken altogether during 
the 29-day season in 1957. Fishing was 
expected to be resumed about May 10 
when it was estimated that a required 
60,000 chinooks had passed over Bonne- 
ville Dam. This was the number of fish 
determined by the Directors of both state 
fisheries that would be a minimum for 
the preservation of the run. 


@ One man operation 


@ Adjustable 202 - 404 
inclusive. 


@ Very Gentle 


@ Portable 


Shuttleworth 
RETORT TO LABELER 4 


Complete Can Handling 


Designed 
by Canners .. . 
for Canners 


“FOR COMPLETE INFORMATION 
WRITE OR PHONE 190 


SHUTTLEWORTH MACHINERY CORP. 
WARREN, INDIANA 
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(Spot préces per dozen F.O.B. cannery 1.25 
ASPARAGUS 
Calif., Fey., All Gr., No. 300 W.K. & C.S. n 
Fey., No. 303. 
Med. 3.35 No. 8.26-8.50 
Tip & Wh. Colossal........ 3.20-3.30 Std., ‘No. 1.10-1.15 
3.10-3.15 o. 10... 7.00 
Tri-St. Fey., All Gr. No. 2 10 9.00-10.00 
Colossal Ex. “Std., DOB 1.40-1.50 
Mammoth — MIDWEST 
Large — W.K., C.S., Gold., Fey., 
Medium — NE 1.30 
Mid-W., Fey., All Gr., Cuts & Tips No. 303 “1.85 
No. Sion. No. 10 8.25 
No. 1 Pic. 20-1.30 
90 10 7.75-8.00 
EAst W.K. & C.S. Co. Gent. 
1.65-1.75 No. 10 8.75 
No. 10 9.00 Ex. Std., No. 303... we 8521.45 
Fey., Cut, Gr., No. 308..........1.385-1.50 No. 10 8.25 
No. 10 8.75-9.50 Std., No. 303 1.20 
Ex. Std., Cut Gr., 8 oz. ............ .97%4 No 
7.50 
> Kast ALASKAS 
Gr. Wh. Fey., 3 sv., No. 303......2.10 1 sv. No. 303 
1.25 sv., 8 Oz. 
2 sv., No. 303 


oO. 
Ex. Std., 


Cut, No. 303.........1. 


No. 10 75 
Std., Cut., No. -10-1.15 
No. 10 -7.00 
Mip-WEst 
Gr., Wh., Fey., No. 303........ 1.90-2.25 
No. 10 1.50 NO. 10 
Fey., Cut, No. 3038......0...0000.0© 1.50-1.55 Pod Run, No. 
.-8.75-9.00 East SwWEEts 
Sta. 1.25-1.30 Fey., Pod Run, No. 3038........1.45-1.55 
10 7.50-7.75 No. 10 9.00 
sta, No, 303 1.15 Ex. Std., No. 251.40 
No. eee No. 10 8.00-8. 50 
, Fey., Cut, 3 sv., Eee 1.15 
308 1.50-1.65 No. 10 7.25-7. 50 
No. 10 9.00-9.50 Mipwest ALASKAS 
Ex. Sbd., NO. 1.20-1.30 1 No. 10 
No. 10 7.75-8.00 2 sv., No. 308..... 
NorTHWEST 2 sv., No. 10 .. 
Cut, Fey., 3 sv., No. 303......1.40-1.50 3 sv., No. 30: 
Ex. Std., 5 sv., No. 308........1.35-1.40 
No. 10 8.50-8.60 
No. 10 7.60-8.00 ont 
SouTH "St 
Fey., Cut, Gr., No. 1. 
Oe 1.25-1.35 4 sv., 8 oz 80 
No. 10 6.75-7.00 1.10 
1,151.20 4 sv., No. 10 6.75-7.00 
Fey., Whi. Gr., NO. BOB 1.60 Fey., 3 sv., No. 6 
No. 10 8.50 9.25 
AST “A: 
Fey., Tiny Gr., No. 808 
No. 10 13.75 ans 
10 4 sv., No. 303 1.224% 
E Sta., Gr. & Wh., 303 1.35 7.50 
& Whi, Std., Ung.. No. 30 10-1.121%, 
Fey., Tiny Gr., No. 303.....0.00sss00 — PUMPKIN 
No. 10 Midwest, Fey., No. 
Small, No. 808 — Ne. 
East, Fey., No. 
Med., No. 303 —— No. 10 5.50-5.60 
No. 10 SAUERKRAUT 
BEETS Midwest, Fey., No. 308......1.121%6-1.15 
Md., Fey., Cut, Diced, No. 2% ....... y 
Fey., Sliced, No. 1.15 N. Y., Fey., No. 
1.00 SPINACH 
No. 10 5.00-5.25 Tri-State, Fey., No. 303 A5-1.50 
Diced, No. 303 90 Ne. 
No. 10 4.75 No. 10 ... 7.00 
CARROTS Ozark, Fey., No. 303..............1. 1.20 
—_ Fey., Diced, No. 303............ 1.20 No. 2% 1.50 
10 6.00 5.75 
Mia: West, Fancy, Diced, Calif., Fey., No. 303....1.17% 
No. 1.05 No. 2% 1.82 ¥, 
No, i. §.25 No, 10 4.85-5.00 


CANNED FOOD PRICES 


SWEET POTATOES 


Tri-States, Syr., 8 02... 1.05-1.10 
No. 2% 2.60 
9.50-10.50 


TOMATOES (Nominal) 
Tri-STATES 


Ex. Std.. 2.00 
No, 2% 2.65 
No. 10 8.75 

Std., No. 1 1.25 
No. 3038 2.00 
No. 214 2.5 
No. 10 

Fla., Std., 
No, 21), 2.46 
No. 10 8.00 

Mid-West, Key... No. 1 

o. 303 .... 2.00-2.15 
No. 2% 2.90-3.10 
No. 10 9.50 


Calif., Fey., S.P. . 303... 2.10 
No. 2 +3.00 
10.25 

Std., No. 303 1.45-1.50 
No. 2% .... 00-2.10 
No. 10 7.50 

Onarks, Btd., Mo. BOB 
No. 10 0-8.00 

Texas, Std., 0-1.55 
8.00 

TOMATO CATSUP 


"1.6214-1.70 
9.50-10.50 


TOMATO PASTE (Per 
Calif., Fey., 96/6 oz. 
No. 10 (per doz.) 26% 


Mid West 


No. 10 (per doz.) 26%... 12.00 
No. 10 (per doz.) 800%... 
TOMATO PUREE 
Calif., Fey., 1.06, No. 303............1.50 
7.00 
Mid-West, Fey., 1.045, 
No. 1 1.10-1.15 
Md., Fey., 
No. 10 
FRUITS 
APPLE SAUCE 
East, Fey., No. 1.35-1.45 
7.75-8.00 
Std., No. 303. 1.20 
No. 10 
Calif. (gravensteins) 
1.50 
8.50 
No. 10 ...... : 8.00 
APPLES 
APRICOTS (Nomin:l) 
falves, Fey., No. 2%..........4.00-4.10 
.13.50-13.75 
Choice, No. 2% a 
Std., No. 21 
Fey., Wh. Peeled, No. 2 
No. 
Cc 
t.S.P., Water, 
No. "308 2.10 
No. 10 13.75 
5.00 
o. 10 
4.50 
No. 10 
COCKTAIL 
Fey., No. 
No. 2% 
No. 10 


12.80 
Choice, No. 303 .. 
No. 2% 


GRAPEFRUIT SECTIONS 
Fla., Fey., No. 1.75-1.774%4 
Fey. Citrus Salad, 
No. 3038 . 2.75 
PEACHES 
Calif., Cling Fey., No. 303.........« 
No. 2% 3.00 
No, 10 10,50 


Choice, No. 303 
10 9.75 

sta. 303 
No. 2.621 
No. 10 9.25 


3.50 


Elberta, Fey., No. 2%. 
No. 10 


3.00 
10.50 


Ne 

Std., No. 303 ee 
3.10-3.1 
No. 10 

PINEAPPLE 

Hawaiian, Fcy., Sl., No. 2............ 2.95 
No. 2% 3.45 
No. 10 13.00 

Crushed, No. 2 2.40 

2% 2.95 

No. 10 ... 10.10 

Choice, SL, No. 2 2.40 
No. 2.95 
No. 10 12.00 

Std., Half Slices, No. 2........000000e 2.25 
No. 2% 2.80 
No. 10° 10.80 

PLUMS, PURPLE 

1. 70 
No. 

Choice, q 
No. 2% 
No. 10 


STRAWBERRIES (Frozen) 
30 Ib., 13 or better per Ib. 


17- .19 
Midwest — 


10 oz., Northwest (per doz. 
A 
B 


os 
one 
~ 


JUICES 
APPLE 
2.00 
46 oz, tin 2.85 


CITRUS, BLENDED 


Fla., No. 2 1.82% 


46 oz. 2.90-2.92 
GRAPEFRUIT 
1.30 
46 oz, 2.85 
1.35-1.38714 
2.95-3.00 
Frozen, 6 oz, 2.25 
12 oz 1.35 
13.00 
PINEAPPLE 
Hawaiian, Fey., No. 1.17% 
46 oz, 2.45 
TOMATO 
46 o 2.70-2.8 
No. 
Mid-West, Fey., No. 1.35 
2.75 
22 
6 oz 
No. 10 
FISH 
SALMON— Per Case 48 CANS 
21.00-22.00 
Red., No. 1T............26.00-27.00 
15.00-16 00 
ps %’s 
13.00-13.50 


10.50-11 00 


SARDINES—Per CASE 


7 
No 1 T, Nat. .......... 
Maine, 44 Oil Keyless. 


4 "Key Carton... 


SHRIMP—Reg. Pack 4% oz. per on 
Jumbo 


Large -— 
Medium -— 
Small 
Broken 


TUNA—Per Case 
Fey., White Meat, s......12.75-13.50 
Fey., Light Meat, 1s......11.00-11.50 
Chunks 9.50 
Grated 7.50 


PEARS 
Frey., NO. 808 
Cholee, No. BOB 
8.75 
Cut, 3 sv., No. 303 NO. 
East, Fey., 14 
.80-7.00 


SEPTEMBER 


GOLD RUSH 
IS CANNED OF CANNED 


FOODS MONTH FOOD VALUES 


SEPTEMBER CANNED FOODS MONTH ROLLING! 


Promotion headquarters in San Francisco reports solid support from every segment of 
the canned foods industry for the gigantic "September is Canned Foods Month" 
promotion and its merchandising theme, "Gold Rush of Canned Food Values." 


A large number of state canner's associations have already announced their active 
participation in the promotion, and others are expected to follow. In addition, 
canners, packers, can-makers, Super market operators and grocery trade associations, 
leading brand-name advertisers, and leading women's magazines and women's service 
organizations are tying-in with this 30-day canned foods spectacular, the biggest 
canned foods promotion in history. 


"Gold Rush" merchandising, advertising, and publicity campaigns are already 
under way, and intensive summer and September activity has been formulated. Here 
are some promotion activities in progress, or scheduled: 


The "Bell Ringer" merchandising kit, sent to 150,000 retail food stores, will 
devote almost all of its September issue to the "Gold Rush" — Ladies Home 
Journal, American Home, and Family Circle magazines, combined circulation over 
12 million, will report on the promotion to their readers, who are particularly 
responsive to food stories — The Housewives Protective League, operating in 
ten major cities, will talk-up the promotion to its large radio audience — 
Television and radio networks plan to broadcast announcements of the promotion 
over their sustaining programs — Continental Can Company's April Merchandiser 
Digest, a grocery trade magazine with over 100,000 circulation, gave 
"September is Canned Foods Month" front page coverage. Succeeding issues 

will devote extensive space to the promotion. 


At Continental, sustained support for "September is Canned Foods Month" will include 
a series of advertisements, plus wide-scale national-local publicity and 
merchandising activity. All Continental sales divisions have been alerted 

to publicize and support the promotion at every opportunity. 


Specially for the promotion, Continental's Decoware "Gold Bouquet" line of 
housewares is being made available to packers and super market operators for use 
as a premium. The "Gold Bouquet" line, white with gold-metal trim, is ideally 
suited to the Gold Rush merchandising theme. 


Look for further reports on "September is Canned Foods Month" from Continental Can. 
And for additional information, call or write "September is Canned Foods Month," 
Room 800, 215 Market St., San Francisco, Calif. 


€ conrinENTAL CAN COMPANY 
Eastern Division: 100 E. 42nd St., New York 17 
Central Division: 135 So. La Salle St., Chicago 3 7 
Pacific Division: Russ Building, San Francisco 4 : 
Canadian Division: 5595 Pare St., Montreal, Que. 
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EDITION 


COMPLETE COURSE 
CANNING 


ka NOW BEING REVISED 


The Industry’s Original Cook Book—since 1906. Revised, 
added to, brought up-to-date as new developments and 
scientific research direct. It is the EIGHTH Revision, over 400 
pages, covering all the newest and latest products, Fruits, 
Vegetables, Meats, Milk, Soups, Preserves, Pickles, Condi- 
ments, Juices, Butters, Dry Packs (soaked), Dog Foods and 
Specialties in minute detail, with full instructions from the 
field through to the warehouse. 


Still the Industry’s overwhelming choice. 


Orders now being accepted at the 
Pre-Publication Price of $10.00 with order. 


(Same price as the last (Seventh) Edition.) Price later may 
be advanced when publication cost is fully determined. 


Published and Copyrighted By 


THE CANNING TRADE 


Since 1878—The Canned Foods Authority 
BALTIMORE 2 e 20 South Gay Street & MARYLAND 
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CONVENTIONS e aad e SCHOOLS 


JUNE 8-9, 1958 — MICHIGAN CANNERS 
. FREEZERS ASSOCIATION, Spring Meeting, 
ark Place Hotel, Traverse City, Mich. 


JUNE 8-12, 1958—NATIONAL ASSOCIA- 
ION OF RETAIL GROCERS, 59th Annual 
Convention, New York, N. Y. 


JUNE 8-12, 1958—INTER AMERICAN 
oop CONGRESS, Americana Hotel, Bal 
Harbour, Fla. 


JUNE 11-12, 1958—- NATIONAL RED 
CHERRY INSTITUTE, Spring Meeting, 
Whitcomb Hotel, St. Joseph, Mich. 


JUNE 16-18, 1958—MAINE CANNERS & 
FREEZERS ASSOCIATION, 46th Annual 
Meeting, Colony, Kennebunkport, Maine. 


JULY 7-25, 1958—INDIANA CANNERS 
TECHNICIANS SCHOOL, Purdue University, 
Lafayette, Ind. 


JULY 10-11, 1958—TRI-STATE PACKERS 
ASSOCIATION, Annual Summer Outing, 
Miles River Yacht Club, St. Michaels, 
Md. 


JULY 17-18, 1958 — NATIONAL KRAUT 
PACKERS ASSOCIATION, Annual Meeting, 
Catawba Cliffs Beach Club, Port Clinton, 
Ohio. 


JULY 25, 1958—NORTHWEST CANNERS 
AND FREEZERS ASSOCIATION, Summer 
Membership Meeting and Golf Tourna- 
ment, Columbia-Edgewater Country Club 
near Portland, Oregon. 


AUGUST 11-14, 1958—NATIONAL FOOD 
DISTRIBUTORS ASSOCIATION, 31st Annual 
Convention, Sherman Hotel, Chicago, IIl. 


OCTOBER 16-18, 1958—Florida Can- 
ners Association, 27th Annual Conven- 
tion, Americana Hotel, Bal Harbour, Fla. 


OCTOBER 26-29, 1958 — NATIONAL 
FROZEN FOOD DISTRIBUTORS ASSOCIATION, 
Annual Convention, Hotel Statler, New 
York, N. Y. 


NOVEMBER 6, 1958 — ILLINOIS CAN- 
NkKS ASSOCIATION, Fall Meeting, LaSalle 
Hotel, Chicago, 

NOVEMBER 6-15, 1958 — NATIONAL 
TU’ A WEEK, sponsored by the National 
Tuna Research Foundation. Contact 
i odore R. Sills & Co., 30 S. LaSalle St., 
Chi-ago 3. 


SOVEMBER 10-11, 1958—wIscoNsIN 
CA‘ ERS ASSOCIATION, Annual Conven- 
tion. Schroeder Hotel, Milwaukee, Wis. 


19-21, 1958 — INDIANA 
CAN RS ASSOCIATION, Fall Meeting, 
Fre h Lick, Ind. 


VEMBER 24-25, 1958 — MICHIGAN 
CAN’ =RS & FREEZERS ASSOCIATION, Fall 
Mec ug, Pantlind Hotel, Grand Rapids, 
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NOVEMBER 24 - 25 — PENNSYLVANIA 
CANNERS ASSOCIATION, Annual Meeting 
and Marketing Session, Yorktowne Hotel, 
York, Pennsylvania. 


DECEMBER 1-2, 1958—OHIO CANNERS 
ASSOCIATION, 51st Annual Meeting, Day- 
ton Biltmore Hotel, Dayton, Ohio. 


DECEMBER 4-5, 1958—NEW YORK 
STATE CANNERS & FREEZERS ASSOCIATION, 
73rd Annual Convention, Statler Hotel, 
Buffalo, N. Y. 


DECEMBER 9—MINNESOTA CANNERS 
AND FREEZERS ASSOCIATION, 52nd Annual 
Convention, Hotel Radisson, Minneapolis, 
Minnesota. 


DECEMBER 13, 1958—NATIONAL FOOD 
BROKERS ASSOCIATION, National Sales 
Conference, Chicago, 11]. 


JANUARY 8-9, 1959—CANNERS LEAGUE 
OF CALIFORNIA, 36th Annual Fruit & 
Vegetable Sample Cutting, Fairmont 
Hotel, San Francisco, Calif. 


JANUARY 19-21, 1959 — NORTHWEST 
CANNERS AND FREEZERS ASSOCIATION, 
Third Annual Convention, Multnomah 
Hotel, Portland, Oregon. 


1958 ALMANAC 
New on the Press 


(Ready Early in June) 


¢ Food and Drug Standards 
e U.S. Grades 

Acreage & Yields 

¢ Packs & Stocks 

e Packaging Specifications 

¢ Brokers Directory 

Buyer’s Guide 


“Canning Trade” Subscribers are 
reminded that THE ALMANAC is 
no longer a part of Subscription. 


Place Order Now for Prompt 
Delivery off Press 


$3.00 per copy. Less 20% for 
Orders and Shipments of 20 or 
more copies. 


Please order thru: 


THE ALMANAC 


P. Box 248 


Westminster, Maryland ii 


FEBRUARY 4-6, 1959—WESTERN CAN- 
NED FOOD PROCESSORS ASSOCIATION, An- 
nual Convention, Hotel Georgia, Van- 
couver, B. C., Canada. 


FEBRUARY 9-11, 1959 — CANADIAN 
FOOD PROCESSORS ASSOCIATION, Annual 
Convention, Empress Hotel, Victoria, 
B. C., Canada. 


MARCH 5-6, 1959 — PENNSYLVANIA 
CANNERS WORK SHOP, Allenberry Lodge, 
Boiling Springs, Pa. 


MARCH 15-17, 1959—cANNERS LEAGUE 
OF CALIFORNIA, 55th Annual Meeting, 
Santa Barbara-Biltmore Hotel, Santa 
May 19, 1958. 


CONTAINER 
STANDARDIZATION 


The United States will be represented 
for the first time at an international 
meeting concerned with standardization 
of metal food containers, it was an- 
nounced by the American Standards 
Association. 


Frank Elliott, of the Canners League 
of California, has been appointed by the 
National Canners Association as their 
official U. S. observer to this year’s meet- 
ing of Technical Committee 52—Hermeti- 
cally Sealed Metal Food Containers—of 
the International Organization for Stan- 
dardization (ISO). The meeting will be 
held in Harrogate, England, June 9 -'11, 
1958. 


ISO Technical Committee 52 is con- 
cerned with the development of inter- 
national standards recommendations for 
sizes, nomenclature, marking, termino- 
logy, capacities, and test methods for 
metal food containers. The United King- 
dom has the secretariat of the committee, 
and participating countries are: Aus- 
tralia, Belgium, France, Germany, Hun- 
gary, Italy, Netherlands, New Zealand, 
Poland, Portugal, Switzerland, “Sweden, 
Czechoslovakia, and Union of South 
Africa. 


ISO provides the organizational facili- 
ties for the development of international 
industrial and commercial standards. ISO 
standards are not mandatory. They are 
“recommendations” of standards to na- 
tional standards bodies of participating 
countries. American interests in inter- 
national standards work are represented 
through the American Standards Asso- 
ciation, 70 East 45 Street, New York 17, 
Na 


Lord-Mott Company, Inc., Baltimore, 
Maryland vegetable canners have an- 
nounced the appointment of Frederick C. 
Grell as plant engineer. Mr. Grell goes 
to Lord-Mott Company frem the J. E. 
Greiner Company, consulting engineers, 
and was formerly with Owens-Illinois 
Glass Company. 
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“SAY “SEE-AR-CO” 


NEW, ADJUSTABLE 


ROBOT CAN EJECTOR 


Mf'd by ILLUMITRONIC ENG. CO., Sunnyvale, Calif. 


Adjustable 
to height and diameter 

(211 x 304 to 404 x 708) in less 

than one minute by means of 

hand wheels. 


Model G1 or G2 
(Non-adjustable Model D2 aiso 


available at lower cost) 


Keeps your labeling perfect 
up to 1,000 C.P.M. Only mislabeled 
cans are ejected. 


Now adjustable to varying can sizes wy 
with a few simple turns of its hand 

wheels, CRCO’'s new Robot Can Ejector 

inspects up to 1,000 cans per minute, 

spots labeling flaws and ejects them 

without interruption of can flow. For 

more information, write 


THE BEST 
OF 


PROMOTION PLANS 


STEEL TO PUSH CANNED 
SOFT DRINKS 


United States Steel Corporation has 
announced a major expansion of its ad- 
vertising and product promotion pro- 
gram, primarily in newspapers, to stimu- 
late sales of canned soft drinks during 
the summer season. 

The new program will be the largest 
consumer newspaper advertising schedule 
ever undertaken by U. S. Steel. The can- 
ned soft drink program currently plans 
to aim to 32 markets where canned drinks 
enjoy maximum supermarket distribu- 
tion and will be supported by commercials 
on the U. S. Steel Hour during the sum- 
mer months and on a weekday news tele- 
cast, both on the Columbia Broadcasting 
System. The news telecast will be a new 
program for U. S. Steel, starting June 4. 

The Corporation’s advertising depart- 
ment currently is preparing newspaper 
ads which are scheduled to appear in 42 
newspapers in the 32-market target area 
starting June 26 and running throughout 
the summer. 


CHICKEN OF THE SEA 
PROMOTION 


A consumer contest offering $100,000 
in prizes will break in early June as part 
of Chicken of the Sea’s “Name the Dis- 
neyland Pirate Ship” promotion. 

Gilbert Van Camp Jr., president of the 
Van Camp Sea Food Company, Los 
Angeles, packers of Chicken of the Sea 
and White Star brands, reports that 
early indications are the Pirate Ship pro- 
motion will be featured by more than 
19,000 grocery outlets during June, July 
and August. 

The promotion will be backed nation- 
ally during June and July by full-page 
color ads in Sunday newspapers and 
1,000-line black and white ads in more 
than 40 additional dailies. A new network 
daytime television campaign will be 
launched simultaneously on Art Link- 
letter’s “House Party.” 

The campaign will urge consumers to 
obtain contest entry blanks from their 
grocer, suggest a name for the Pirate 
Ship, and tell why the name was chosen 
in 25 words or less. Contestants will vie 
for 390 separate “pirate loot” prizes with 
a total value of $100,000. First prize is 
a $30,000 Thyer home with Capri swim- 
ming pool. The next four winners each 
will receive pirate chests filled with cou- 
pons redeemable in $7,500 worth of mer- 
chandise. 

The five top winners and their im- 
mediate families will be flown to Disney- 
land for a one-week visit, in late August. 
to claim their prizes. 

Grocers who tie in with full merchan- 
dising cooperation, and who produce :: 
customer winner, also will share in th 
“loot.” Winning grocers will receive 
cash awards totaling $2,000 for their ow) 
organization, plus an additional $1,000 
to present to their winning customer as 4 
personal bonus gift. 
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